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DOLPHIN'S SMILE
CAMPAIGN

Design by Antonia Goga
RGD Student Member
(Kitchener, Canada) from
Conestoga College
Graphic Design Program
with instruction

from Andrew Kolb and
John Baljkas.

This series of illustrations
and patterns was inspired by
The Cove, a documentary
that questions Japanese
dolphin hunting. Every year,
in the small Japanese town
of Taiji, more than 20,000
dolphins are slaughtered,
and the meat, containing
toxic levels of mercury, is
sold as food in Japan, often
labeled as whale meat.

This school project was
designed to help stop the
practice. The style of the
drawings is simple with the
focus on quotes from the
documentary. The drawings
were applied to several items
that could be made available
for purchase to raise funds

for the cause.
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MEXICO
CIUDAD FUTURA
BOOK

Design by Blok Design
(Toronto, Canada) with
creative direction by
Vanessa Eckstein R.G.D.,
designed by Vanessa
Eckstein R.G.D. and
Patricia Kleeberg.

Mexico City exemplifies
conditions that dominate
megacities in developing
countries: uncontrolled
population growth, pollu-
tion, a lack of public space
and infrastructure, and a
diminishing water sup-

ply. Enter this bold plan

to rejuvenate Mexico City
through the rescue of the
dry Texcoco lakebed, just
10 km from the city centre.
Despite the project’s tremen-
dous importance, there was
a great deal of confusion
and lack of understanding

surrounding it.

Blok distilled the project’s
ambitious goals into an ac-
cessible, easy to grasp book
with enough weight to give
the reader a sense of the
project’s enormous impor-
tance. The book is presented
as though it were an x-ray
of Mexico City, revealing
all the layers that will be
impacted by the plan.

The information is laid out
simply and clearly, drawing
upon history, culture and
society to paint the picture.
In keeping with the project’s
environmental goals, it is

a completely green book
printed on recyclable paper

using vegetable inks.

The book launch generated
articles in over 15 major
publications in one day,
including four of the most
important newspapers in
Mexico, raising tremendous
awareness for the project.
The project’s founder has
been invited to speak at
prominent museums and
universities in Mexico City,
and the project is now on
the political agenda of the

government.
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DIFFERENCE ENGINE
INITIATIVE:

RIPPLE EFFECT
POSTER

Designed by Una Lee
(Toronto, Canada).

The Difference Engine
Initiative consisted of two
six-week game jams for first-
time women developers. As
a participant and later a jam
leader, Una Lee volunteered
to create this visualization
to demonstrate the growing
impact of game-making
initiatives for women such as

the Difference Engine.

This poster was a key point
of discussion at the Femi-
nists In Games conference
in Toronto (May 2012) and
hasled to the development
of an interactive version of
the infographic. It con-
tinues to be referenced by
women-in-games leaders

and academics.

DIFFERENCE ENGINE INITIATIVE RIPPLE EFFECT

AS OF MAY 2012
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creating new community initiatives, and making more
games. While some of these successes can be considered

38 Designer-Initiated Projects



“Tu BE" “To Be” is an exhibition

EXHIBITION

Designed by Atanas
Bozdarov (Toronto,
Canada) while a student
at George Brown College
with instruction from
Shelley Warsh R.G.D.

that examined section 2(b)
in the Canadian Charter

of Rights and Freedoms,
which includes: freedom of
thought, belief, opinion and
expression, and of the press.
At atime when freedom of
expression is being chal-
lenged around the world,
people need to know what
their rights are and these

pieces set out to address
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that. The design serves as

an educational tool and a
reminder of these rights, but
also offers viewers ways to
become active participants.
The production focused on
analog processes such as
letterpress, and Styrofoam
block prints on newspaper.
Paint, ink, Styrofoam, paper
and other material were all
found and reused.
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CONGO
AWARENESS
POSTER

Creative direction and
design by Audrey Chia
(Toronto, Canada).
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The purpose of this poster
was to raise awareness of
the civil strife that rages in
the Democratic Republic

of the Congo (DRC) and
the atrocities that have and
continue to take place. The
work covers the colonial
reign of King Leopold in

the 1800s, the current value
of its natural resources, the
plight of Congolese men and
women, foreign investment
groups that have exploited
the land, as well as creative
social justice responses.
Thorough research was
conducted by the designer to
ensure historical, geographi-
cal and cultural accuracy.

Designer-Initiated Projects

FILL IN THE BLANKS.
FOR

The result is a comprehen-
sive overview of the coun-
try’s past, present, potential
and people. Although the
material contains minimal
colour (only yellow and
brown are used) to convey
the sobering subject matter,
the unexpected shape and
folds of the piece invite

the reader to explore the
content. With detailed maps,
captivating quotes and
impactful photos, the overall
tone conveys a sense of ur-
gency and need for change.
This piece was used to
promote Congo Awareness
Week at York University.



RAPE IS NOT LOVE
POSTER

Designed by Samantha
Dirksen RGD Student
Member (North Bay,
Canada) from Canadore
College Graphic Design
Program with instruction
from Shirley van der
Staay-Mondoux R.G.D.
and Carol Bridle R.G.D.

The objective of this school
project was to design a
poster that addressed a
social issue of each student’s
choosing. People are often
ill-informed about the sub-
ject of rape. Many believe
that a stranger typically
carries out this crime, but
most cases actually occur

in relationships. This lack

of understanding was
Samantha Dirksen’s impetus
for choosing this subject as

the focus.

Taking a minimalist ap-
proach, the poster features

a photograph of Samanta
herself, as a way to give us
someone to relate to. The
lighting was adjusted to
create a dramatic mood,
while the imagery suggests
asense of violation and
vulnerability — emotions felt

by victims of rape.
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The impact of the message is
heightened by the inclusion
of Samantha’s own personal
story, in the form of a tattoo
on her back - reflecting how
the effects of rape on its vic-
tims can be so permanent.
As Samantha asserts, “If I
can tell my story and edu-
cate people on the subject of
rape, or help victims realize
they don’t have to live in
silence, I have fulfilled my

objective.”
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VEGAN PLEASE
MOBILE APP

Designed by Kate El-Bizri
(San Francisco, United
States) and developed by

Jonathan EI-Bizri.
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This mobile app addresses a

problem many vegans face
when travelling: How do
you explain your choice to
wait staff when you can’t
speak their language? How
can you be certain that by
saying “No meat, please”
you will avoid meat broth or
seasonings? This app allows
vegans to quietly point

out their food preferences
without making a big fuss
or worrying about mispro-

nouncing words.

Designer-Initiated Projects

The app offers a simple way
for vegans to communicate
with wait staff in a host of
languages. The design is
clean, simple and informa-
tive with a fun, approachable
feel. By providing this app
for free, the designers hope
to ease the worry of ordering
food at foreign restaurants
and encourage more people

to go vegan.



TORONTO
HIGH SCHOOL
REBRANDING

Designed by Yana
Stepchenko (Toronto,
Canada) while a student
at OCAD University,
with instruction from

Lewis Nicholson.

The world is rapidly chang-
ing and schools need to be
more relevant to today. Old
ways of thinking should

be disregarded in order to
create environments where

student talents can flourish.

This research and design
project investigates how
design can improve student

quality oflife in high school.

It covers the built environ-
ment, as well as effective
communications and the

school’s sense of identity.

2012 Social Good Design Awards

Currently Toronto high
schools are dull, uninspiring
and prison-like. Well-
designed environments and
communications in high
schools would be a major
investment in productivity,
efficiency and the well-being
of the students and staff.



3 Mpy
 THAN JUST FROD

RICELAND

IT'S MORE THAN JUST FOOD

RICELAND
BRANDING AND
PACKAGING

Designed by Qiannan
Zhao Provisional RGD
(Toronto, Canada) while a
student at George Brown

College with instruction

from lan Gregory R.G.D.
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This project raises aware-
ness of fair trade rice in
Asia where rice farmers are
victims of an unfair trading
system that does not reward
the reaping and commer-

cialization of rice.

The strategy with Riceland
is to target a more affluent
demographic that can
afford high quality, ethical
products. The initiative
would also help farmers
find their way out of debt
by teaching them how to
build farming structures
out of reusable materials.
A process book serves as

an informational guide.
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CONCEPTS FOR ALL
ONLINE IMAGE BANK

Creative direction and
design by Nelu

Wolfensohn (Montreal,
Canada) with webmaster
Ronald Filion-Mallette Jr.,
Professor, School of Design
of UQAM. Project image
bank built and implemented

by computer specialist

Michel Fraser.

Concepts for All assists
non-profit organizations

at work in the develop-

ing world by providing
powerful, wordless visual
metaphors through which
messages and meanings can
be easily understood. More
than 1,200 images have been
created since 2007 within
the framework of a work-
shop attended every fall by
students in their final year of
the Graphic Design Program
at the School of Design of

UQAM (University of
Quebec, Montreal), who
generously renounced their

author rights.

The image bank offers im-
mediate free downloads of
visual concepts related to
humanitarian causes. They
can be used for posters,
brochures, pamphlets, or as
digital images for websites
and electronic mailing. The
website is quadrilingual:
English, French, Spanish
and Portuguese. Other lan-
guages are presently being
considered.
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SECRETS OF THE
MAGIC SCHOOL
BOOK

Project facilitation, design
and editing by Monika
Krupa, Master’s student
(Toronto, Canada) from
York University, illustration,

art direction and concep-

tual development by junior
and senior kindergarten
class at Pape Avenue

Public School with instruc-

tion from Debbie Halls,
Carol Anne Wien and

Angela Norwood.

Despite our many inspiring
and passionate elementary
school teachers, the pres-
sure to deliver curriculum
leaves little room for explo-
ration, genuine inquiry and
creativity in the classroom.
This project sought to help
teachers address the issue by
facilitating a design project
with students.

The outcome, a book titled
Secrets of the Magic School,
represents the potential of
learning through design. It
is the result of the dedica-
tion, energy and creativity
of a group of four- to six-
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year-olds. Throughout the
book, children’s illustrations
are laid over photographs of
the school, bringing the
spaces to life.

The project fostered an
environment where unique
skills and talents were
valued. The infinite ways

to get involved meant that
each child could build upon
his or her strengths and
contribute in meaningful
ways. Additionally, each
child received the necessary
support, from both adults
and peers, to take on inde-

pendent challenges.

The feedback received

has been overwhelmingly
positive. Educators, parents
and, most importantly, the
children have expressed
gratitude, praise and
encouragement. The final
book was made available to
children and their families

to purchase online.




Title: Oscar Peterson Folio

Client: Gilbert Studio Ltd.

Hand Box Assembly: Anstey
Letterpress + Foil Stamping: Anstey
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WWW.ansteycanada.com
416 757 9991



“Buddy, I'm not
lifting a finger till
| see something
In writing.”

And then it hit me...words matter.

spellingbee

Jack Liang
Writer

Spellingbee
Communication Inc.
111111111111
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WE RECOVER.

WE RECYCLE. WE PRODUCE.
WE RE-RECOVER.WE RE-RECYCLE.

RECYCLED PAPER MADE

WITH RENEWABLE ENERGY,

A TRANSFORMATION

THAT BENEFITS NATURE. ®

Bl :
ROLLAND P . " . . I Q.S
ENVIRO100" Communicating sustainability with your print design is important to you.
ROLLAND It's important to Cascades as well. The fine paper that we make contains
OPAQUE50O" maximum recycled content and we use renewable biogas energy for over
93% of our mill's thermal energy needs. Cascades' products are independently
ROLLAND . . .
HITECH50" certified, and have been proven to have a small environmental footprint.
. Printing your design on Cascades fine paper produces effective design that
ReproPIusSO both looks good and reduces your environmental footprint.

CASCADES.COM casc ades

www.cascades.com/papers GREEN BY NATURE"
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Cascades

ENVIRONMENTAL
PRINTING STATEMENT

ENVIRONMENTAL SAVINGS

Using paper manufactured

y Cascades Fine Papersisa
simple, concrete and effec-
tive way of conveying your
concerns for the environ-
ment. This piece was printed
on Rolland Envirol00 Satin
which is EcoLogo, Processed
Chlorine Free (PCF) and
Forest Stewardship Council
(FSC®) certified, and
manufactured in Canada
from 100% post-consumer
recycled material from
North American recycling
programs by Cascades using
biogas energy (methane
from a landfill site).

This alternative green
energy source is supplying
the paper mill with 93% of
its thermal energy needs.
Manufacturing Rolland
Envirol00 Satin produces
85% less greenhouse gas
emissions than the average
100% recycled paper and
94% less than the average
100% virgin paper.

To date, Cascades has
reduced greenhouse gas
emissions by 26% compared
to the year 1990.

For more information visit

cascades.com/papers

Based on printing 5,000 of these books on Rolland

Envirol00 Satin containing 100% post-consumer recycled

fiber compared to paper containing 100% virgin fiber,

the environmental savings are:
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